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visit www.melochemonnex.com. . 
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Whose side are we on, anyway? 


his issue 
marks the 


25th anniver- 






sary of Concordia 
University Maga- 
zine. Although uni- 
versity alumni 
magazines have 
been around a lot 
longer than 25 
years, the question 
of just what is the 
role of these things 
we call “alumni 
magazines” per- 
sists. I just recently 
spoke at a confer- 
ence on this very 
subject: do we 
represent alumni? 
the alumni associations? fundraisers? 
administration? It’s all of the above, to 
varying degrees. 

I may have trouble explaining just what 
an alumni magazine is, but I certainly 
know what it isn’t: if you're looking for 
a completely unbiased, arm’s-length 
publication about Concordia, its admin- 
istrators, faculty and programs, look 
elsewhere. (The university does pay for 
this publication, after all.) We're here to 
promote the university's efforts and to 
foster goodwill from alumni to their alma 
mater and between themselves. We try, 
however, to do so with as much journal- 
istic integrity, good writing, insight and 
interest for our readers as we can muster. 

This is not apparent to everyone. In 
response to “Concordia Moves On,” our 
December 2001 cover story on the con- 
troversies involving Concordia’s student 
union, John Detre, BA 81, of Pierrefonds, 
Quebec, wrote to me (see “Letters,” p. 4): 
“I was very disappointed to see Concordia 
University Magazine turned into a vehicle 
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for the administration’s campaign against 
student activists at the university.” 

For the great majority of you, I strongly 
suspect, it’s not only OK for this magazine 
to wear its support for the university on 
its sleeve, it’s counted on. At a conference 
in Montreal last summer, CBC TV’s Evan 
Solomon, in a very amusing fashion, 
mocked those who are shocked that Cana- 
dian newspapers might reflect the politi- 
cal views of their owners. His response: 
“Well dubhhh!” He argued that these days 
people get the headlines by watching TV 
news shows or scanning the Net; most 
read newspapers, on the other hand, 
precisely to get their points of view. 

And that’s what we're about: giving 
readers news of the university commu- 
nity from an inside vantage point. We 
feature Concordia stories that haven't 
been or would never be covered by the 
local press yet have relevance for alumni 
and supporters of Concordia, such as ar- 
ticles on new programs or research, or 
profiles on faculty or alumni. We also 
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offer readers 
articles on subjects 
that have already 
made headlines, 
such as our piece 
on Hexagram in 
this issue, but 

in greater depth 
and with inside 





information. 

In the case of 
the CSU conflicts, 
we at the university 
sensed that a 
great deal of 
misinformation 
was out there 
and believed that 
a clear review 
of the events was 
overdue. So we presented the story, 
in (I believe) a fair- minded way — 
we even invited CSU reps to comment 
for the article, although they unfortu- 
nately refused. (I fully believe that 
a completely impartial assessment 
of the recent behaviour of the CSU 
executive would find them guilty of 
overstepping their moral boundaries, 
at the very least.) 

Many alumni have told us that it was 
quite useful to read the administration’s 
side of the events of the past year and 
to have the events put into perspective. 
If its surprised you that we didn’t bash 
the big, bad administration and back the 
students, then I’m sorry to disappoint. 
Let me make this clear, though: no 
one from the senior administration 
requested that we run the story. It 
was alumni who were demanding an 
explanation, so we gave one. That's 
another question I can answer: what 
else is the purpose of an alumni maga- 
zine if not to respond to alumni? ® 
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Remembering 

a dear friend 

As a past president of Zeta Tau Omega 
sorority, | am writing this tribute to 
Peter Feidelberg, who perished in the 
tragic disaster of terrorism in New York 
on September 11. 

I woke up Saturday morning, 
November 17, 2001, in a great mood. 
One of my best friends from Montreal, 
Stephanie Shaffer, a sorority sister of 
Zeta Tau Omega, had come to stay with 
me for the weekend. I had my 2-year- 
old daughter, Alexis, climb on the bed 
to wake up Stephanie at about 10:30 
a.m. By 11:00 a.m., Jodi Firestone, 
another Zeta Tau Omega sorority sis- 
ter now living in Toronto, rang the 
doorbell with my Toronto Star in her 
hand. While living in Montreal, 
Stephanie, Jodi and I were considered 
the three inseparable musketeers. It 
was the first time we were all in the 
same city at the same time in almost a 
year, and we were really looking forward 
to a fun day together. 

But that fun day quickly turned into 
a sad and emotional one when we each 
took a section of the newspaper to 
look at while having brunch. Jodi had 
noticed that the paper had created a 
two-page spread dedicated to various 
Canadians who were never found after 
the tragic events of two planes purpose - 
ly crashing into the Twin Towers in 
Manhattan on September 11. Having 
already lost one distant relative to this 
devastating act of terrorism, the paper 
confirmed that a colleague’s son, Ralph 
Gerhardt, had not yet been found and 
was presumed dead. 

Yet that wasn't all. At a quick glance 
I thought I recognized another person 
in one of the pictures. I quickly grabbed 
the paper out of Jodi’s hands and when 
I saw the name in print, I felt like I 
couldn't breathe. The name Peter 
Feidelberg confirmed that this was in 
fact an old friend whom I went to high 
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school and Concordia with. 


Peter was also an alumnus of the frater- 
nity Theta Sigma. I then went on to 
read how both he and his new bride, 
Meredith Ewart, also of Quebec and 
Concordia and both employees of Aon 
Insurance, were both presumed dead. 
The article about them was beautiful, 
and although I never met Meredith, 

it described Peter perfectly. He was a 
fireball, he always had a vibrant smile 
and a warm personality that glowed 

like the rays of the sun. The article 
described him as a fun-loving, open- 
minded person always on a mission of 
constant self-improvement and a quest 
for new knowledge, as well as being a 
caring individual, an adventurer with 

a love for sports and the outdoors. 

To those who knew Peter, they would 
agree that this description of a warm 
and caring individual fit him to a tee. 
As the shock set in, my eyes glued to his 
picture, shivers ran through my veins 
and tears down my face. The picture was 
quickly burned right into the memory 
of my brain. The day turned into a 
reflection of our fun-filled university 
days, and the more special memories 
we rehashed from our unconscious, the 
more we remembered sharing them 
with Peter. All I could see the entire day 
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and night was the special smile Peter 
always had on his face. I even found 
myself crying while driving to the 
restaurant for dinner. 

I am writing to tell others who knew 
him that the terrorists may have taken 
his life away from this earth, but they 
can never take away the special memo- 
ries we all shared with Peter from our 
minds or from our hearts. 

Debbie Heller-Raphael, BFA 88 
Toronto 


Backing the CSU 

I was very disappointed to see Concordia 
University Magazine turned into a vehicle 
for the administration's campaign 
against student activists at the university 
(“Concordia Moves On,” December 01). 

You reported that “after Concordia 
Student Union (CSU) VP Laith Marouf 
was caught painting graffiti on 
Concordia property a second time, he 
and fellow CSU member Tom Keefer 
allegedly roughed up security guards 
and Keefer allegedly uttered a death 
threat, witnessed, in part, by Vice- 
Rector Services Michael Di Grappa,” 
but failed to mention that the 
Concordia property in question was an 
abandoned building slated for demoli- 
tion or that witnesses to the full inci- 
dent say it was the guards who assaulted 
Marouf. 

I cannot help but think that the main 
motive for the radical decision to expel 
the CSU officers without due process 
and the administration's subsequent 
campaign against the CSU leadership 
was not the dubious reasons cited above 
but rather the political stance Rector 
Lowy spells out in the remarks you 
quote: “You can criticize the govern- 
ment of Israel, for instance, without 
advocating violent uprising.” 

Many people believe it is legitimate 
for Palestinians to resist Israel's illegal 
military occupation of the West Bank 
and Gaza. Dr. Lowy is entitled to a 








contrary view. But instead of arguing 
his position, he has chosen to use his 
authority as rector to try to quash 
opposing voices and to selectively target 
supporters of the Palestinian resistance 
in the university community. (Thus far, 
Rector Lowy has not extended his criti- 
cism of the advocacy of violence to pro- 
Israeli groups on campus, which defend 
Israel's far greater use of force.) 

To my knowledge, no other university 
in Canada has ever attempted to con- 
strain the expression of opinion by 
members of the university community 
in this way. The administration says 
it is defending Concordia’s good 
name, but in the long run this unprece- 
dented assault on freedom of speech 
on campus can only tarnish the univer- 
sity’s reputation as an institution 
of learning that respects principles 
of academic freedom and disgrace 
Concordia’s long and proud tradition 
of pluralism. 

John Detre, BA 81 
Pierrefonds, Que. 
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Equality first 

Your Editor’s Voice (December 01) 
says, We will be forced, as a society, to 
decide what's more important: our 
physical safety or our belief in justice 
and equality.” But if this was truly the 
only choice available then surely 
nobody with an ounce of ethics could 
possibly choose personal physical safety 
over justice and equality. Sometimes 
you have to stand for something even if 
it means taking a chance. 

David Hunt, attendee 85 

Toronto 


Wanting names 

Dennis Murphy is Executive Director of 
University Communication and an 
associate professor of communication 
studies. I suggest he start to communi- 
cate. With one stroke of a very broad, 
critical brush, Prof. Murphy — in The 
Last Word (December 01) — paints a 
very negative picture of a report about 
Concordia that was presented by one of 
the national television news services. 


SLM 


Name: 


Address: 


E-mail: : 





I am interested in: 


© Being a class representative/ 
organizing a reunion of my class of: 


© Attending a reunion of my class of: 
O Organizing or attending a reunion of my department, 


sports team, student group, etc. (please specify): 


Telephone: (home) 


Degree, major/specialization and year: 


Institution (Concordia, Sir George, Loyola): 


But which “respected national news 
provider” was he talking about? Who 
was “the anchor”? Who was “the 
reporter’? Prof. Murphy denigrates all 
national newscasts, all national anchors 
and all national reporters by his curious 
lack of specifics. His argument, while 
perhaps valid, loses legitimacy because 
of these omissions. How come? “? 
Norris McDonald, S$ BA 69 
Ontario Editor, The Toronto Star 
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Concordia 


Concordia University Magazine welcomes 
readers’ comments. Letters should include 
the writer’s full name, address, school(s), 
degree(s) and year(s) of graduation for 


alumni. Letters may be edited for length 
and clarity. Correspondence should be 

sent to the Editor, Concordia University 
Magazine, 1455 de Maisonneuve Blvd. W., 
Montreal, Que., H3G IM8. Fax: (514) 848- 
2826, e-mail: howardb@alcor.concordia.ca 
http://magazine.concordia.ca 


(office) 


Please return to: University Advancement and Alumni Relations, Concordia University 
1455 de Maisonneuve Bivd. West, Suite FB-520, Montreal, QC H3G 1M8 
Phone (514) 848-3815 © Fax (514) 848-2826 ¢« E-mail: chedrich@alcor.concordia.ca 











Insomnia, mad rivers and bright ideas 


earning to adapt to the chaos of the 

business world is the basis for Shift: 

Secrets of Positive Change for Organiza- 
tions and Their Leaders (Creative Bound, 
$18.95). Janice M. Calnan, L BA 74,, 
demonstrates how leaders can deal with 

growth, change 

al a BP i: and quality is- 
i : sues through 


her own expe- 
rience with se- 


nior executives. 


Israel is the 
focal point of 
three of the 


Change for Organizations 


and Their Leaders 


JanvicgeaM .Calnan 
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YOU & YOUR BRIGHT IDEAS: 
NEW MONTREAL WRITING 
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world’s main religions. Mackay L. Smith, 
BA 76, brings a Christian perspective to the 
Holy Land in A Christian In Israel (Aaron 
Communications, $19.95), while present- 
ing an overview of its history and politics. 

The celebration of life, nature and love 
is only part of where Jan Conn, BSc 77, 
takes us with her poetry. Her latest col- 
lection, Beauties on Mad River (Véhicule 
Press, $15), is a mix of new and previ- 
ously published work from her three 
earlier books. Conn’s background — she 
teaches biology at the University of Ver- 
mont — may seem like an unlikely source 
for poetry, but George Elliot Clarke of the 
Montreal Gazette says Conn “maps not so 
much the world as the soul.” 

Elliott Katz, BA 77, illuminates some 
of the most beautiful spots in our country 
in The Complete Guide to Walking In Canada 
(Firefly Books, $16.95). For those just 
wanting to take a long walk or for serious 
day-hikers or backpackers, this is a great 
companion for exploring our land. 

In On the Seventh Day 
(AmErica House, $4.0), 
characters pursue 
spiritualism, religion, 
mystery and love. This 
is the first novel by 
Lynn Gauker, BA 83, 
written under her nom 
de plume, Elizabeth 
Celestine. 
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What did it feel like to be a Serbian 
national in Canada in the 1990s? That's 
the situation for Daniel Ivanovic, pro- 
tagonist of Insomnia (Vantage Press, $17), 
the debut novel by Milan Miletic, BA 97. 
Miletic also weaves a love story and 
Quebec nationalism issues into this 
complex narrative. 

Combining short fiction, illustration 
and poetry — with some unconventional 
styles — You and Your Bright Ideas: 

New Montreal Writing (Véhicule Press, 
$16.95), edited by Andy Brown, MA 95, 
and rob mclennan, highlights some of 
the city’s brightest young writers. Among 
the contributors are Brown and Dana 
Bath, BEd 94,, MA 00; Lance Blomgren, 
MA oo; Lydia Eugene, MA 96; Ian 
Ferrier, BA 81; Corey Frost, BA 94; 
Jonathan Goldstein, BA 92, MA 99; 
Liane Keightley, MA 99; Catherine 
Kidd, BA 94, MA 98; Billy Mavreas, 
GrDip 93; David McGimpsey, BA 88, 
MA go; Meg Sircom, BA 93, MA 00; 
and Anne Stone, BA 94.. 

Ribsauce: a CD/anthology of words by 
women (Véhicule Press, $18.95) includes 
poetry and short fiction but transcends 
the written word by adding spoken poetry 
and music on a CD companion, edited by 
Alex Boutros and Kaaren Sundstriém, 
both Concordia graduate students. 

The contributors include Dana Bath, 

BEd 94., MA oo; Liane Keightley, 

MA 99; Francesca LoDico, BA 96; 

Tanya Evanson, BA 97; Adeena Kara- 

sick, PhD 97; Catherine Kidd, BA 94, 

MA 98; and Victoria Stanton, BFA 95. ® 
—Adam Aguzzi 
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The future is in sight 


Martin Singer, now in his fifth year as 
| dean of Concordia’s Faculty of Arts & 
Science, sees nothing but good things on 
the horizon for the Faculty. 
By Dessic Hum 


rom the window of his office in 

the Administration Building on the 

Loyola Campus, Martin Singer can 
witness the rapid progress on construc- 
tion of Concordia’s impressive new sci- 
ence complex. The landscape alters daily 
and is just one of the many tangible signs 
of change under his five-year tenure as 
dean of the Faculty of Arts & Science. 

The Faculty’s transformation is also 
evident in its classrooms and research 
centres, where a new generation of pro 
fessors reside. More than 100 new faculty 
members have been hired over the last 
four years, with the total of new hires e 
xpected to reach over 200 by 2006. 
Enrolment, too, is rising dramatically, 
particularly for international students, 
while the curriculum has been updated 
with new programs and courses. 

Singer feels the realization of the 
Faculty’s 1997 strategic academic plan 
is clearly underway. “Our academic plan 
laid out 13 goals, among them to 
strengthen research, do a better 
job of providing a more general 
education as well as a disciplinary 
undergraduate education, and 
internationalize the Faculty,” he 
says. There is not a single goal 
for which we are not making 
progress, some more rapidly than 
others.” Singer adds, “We are go- 
ing to have a world-class professoriate 
in our areas of excellence — psychology, 
communication studies and education 
technology, to name just a few — and 
produce informed Canadian citizens for 
the 21st century.” 

Literally and figuratively, there's no 
comparison of the state of the Faculty to- 
day to when Singer assumed leadership in 
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Dean Martin Singer, at his Loyola Campus 
offices, sets a high — but practical — goal 
for liberal education: “We expect to expose 
people to a broad range of topics such 

that they can be informed citizens, active 
participants in society, and intelligent 
cocktail companions.” 


1997 amid massive budgetary cuts and 
following the retirement or early retire- 
ment of many professors. Rebuilding the 
faculty ranks remains his number-one 
priority. “The most important decisions 
we're making are in hiring, because that’s 
where the future of the university lies,” 
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says Singer. “The people we're bringing 
in reflect our new priorities and will 
shape the next generation of students.” 
The new science complex will enhance 

teaching, education and research in 
science at Concordia, bringing the de- 
partments together in state-of-the- 

art facilities. Once the new complex is 
completed and open for classes and 
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research in September 2003, work will 
begin on revamping Loyola’s Drummond 
Building to accommodate new digital 
facilities for the communication studies 
and journalism departments. 

As ever, the Faculty of Arts & Science 
is focused on the need to produce well- 
rounded students. In 1996, it began of- 
fering “clusters,” groups of courses that 
cut across departments on diverse topics 
such as life sciences and environmental, 
legal, Native and Quebec studies. In 
January, the Faculty’s new Loyola Inter- 
national College began offering interdis- 
ciplinary courses that address today’s 
international and global challenges. And 
beginning next fall, new Arts & Science 
students will be required to take a selec- 
tion of general education courses from 
outside their core area of study. 

A liberal education is more important 
than ever as Canada faces a crisis of lead- 
ership, according to Singer. “It isn't clear 
who our next generation of leaders are, 
and that’s true of just about every country 
in the western world. At a higher level, 
part of the job of universities is to train 
the next generation of leaders,” he says. 
“We need people who are able to identify 

the problems of our society, un- 
derstand them critically, engage 
in meaningful discussion about 
them, and lead their community 
to change the things that need to 
be changed.” 

The Faculty is attracting a 
growing number of outstanding 
professors and students from 
around the world, and sending 

more students for study experience 
abroad. International opportunities 
were augmented last fall by a $1.2 million 
government grant towards academic 
exchanges. 

From where he sits, Martin Singer can 
watch the metamorphosis of the Faculty 
of Arts & Science day after day. The plan 
is clearly on track. @ 
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Alumni of the student press at 
and “Concordia remember when... 






hroughout their history, Concordia, Sir George and 
Loyola have housed five main student newspapers: 
wola News, The Georgian, The Paper (ater The Concordian), 
The Link and The Concordian. Manypof the papers’ alumni 
went on to careers in journalis ! hile others took differ- 
ent professional routes. ao nerations separated 
the staffers of the five papers, a f + fhings, it seems, never 
changed. The student-press veternrs interviewed here 
remember camaraderie, late nights, bad pizza and, above 
all, lessons that shaped their lives. 





News 


he student newspaper of Loyola College, Loyola 

News, debuted in November 1924, as a text- 
filled, legal-sized single page. Dubbed the “official 
college weekly” on its masthead, the paper listed 
coming college events and briefs about past events. 
Its layout during those early years was a single col- 
umn across the page, not uncommon for newspapers 
at the time. The next several years saw the addition 
of photos, graphics, columns and more pages. 

Brian McKenna, L BA 67, was one of the many 


Brian McKenna and Don Ferguson, who 
would both later go on to fame, in the 
offices in 1966. “It was the | 
place to be, McKenna says; eMeneenmate | 
cover, March 5, 1968. 
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George, Loyola 


by Jane Shulman 


Loyola News staffers who carried the lessons he learned there 
throughout his successful career. An award-winning (and some- 
times controversial) documentary 

filmmaker and investigative 










journalist, McKenna’s work 


includes The Killing Ground and 
The Valour and the Horror, films 
about Canadian soldiers in the 


First and Second World Wars, 
respectively. 
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In 1966 McKenna was an 
honours English student at 
Loyola. He was so outraged 
by a theology class and the 
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professor who taught it that he went to the newspaper office 
wanting to write a diatribe about the class. He was welcomed 
with open arms and soon became a regular writer. Before long, 
McKenna became desk editor and, he remembers today, 
“through a series of coup d’états I eventually became the 
editor.” He replaced Don Ferguson, L BA 70, now of Royal 
Canadian Air Farce fame, in late 1966 and stayed on until the 
end of the 1966-67 academic year. McKenna remembers 


spending 60 to 70 hours a week working on the paper, 
which published on Tuesdays and Fridays at the time 
(it later published only on Fridays). “There was a staff 
| of almost 50 people,” he says. “We did the layout and 
we d work all night. At 3:00 or 4:00 a.m. it would go to 
the printer and they set it.” 

McKenna found the experience invaluable. “We had 
five news editors who went to the Star or the Gazette," 
he says. “It was a terrific bunch of people, and so many 
went on to have successful careers as journalists with the 
skills they first learned at Loyola News.” More than 
anything, says McKenna, “I 
remember the camaraderie, the 
bad pizza, Mr. Hot Dog and 
rooms that were always smoke- 
filled. It was the first time in 
my life that I had a sense of pur- 
pose, that I was doing some- 
thing, and there was so much excitement. 
Loyola News shaped us.” He adds, “Writing 
is critical to everything I have done, and it 
all began that first year at Loyola News.” 


ir George's Georgian began 

publishing in December 1936. 
It was a tabloid, ranging from four 
to 12 pages over the first few years. 
The new paper's editorial board 
included a number of women and 
had a “women’s editor” and 
“women's sports editor,” rare for 
its time. Its masthead pro- 
claimed it as “the official organ 
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editorial from 
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| people that the entire proceedings were irregular, to soy the least. 


of the students’ council of Sir George Williams College,” and it 
cost five cents, although the charge didn’t last very long. The 
paper eventually published twice weekly. 

By the late 1960s, as was the case for most Canadian universi- 
ty student newspapers, The Georgian had become more political. 
The paper became embroiled in controversy surrounding the 
infamous Sir George computer riot in February 1969. David 
Bowman, S BA 73, was editor of The Georgian in 1969 and 
remembers well how events 
unfolded: “The first thing we 
heard was that a complaint had 
been filed against a professor that 
there was discrimination regard- 
ing the marking of the work of 
some Caribbean students. The 
inquiry into the allegations was 
not public, and its findings were 
not communicated well to stu- 
dents. As the matter grew in scope 


A travesty of justice 
On Sunday, December 26, 1968, the “Anderson Affair” which is fost 
becoming the "Georgian Tragedy" recorded yet another chapter to Its 
already sordid history. 
Alo hearingcolledby a committee which the Bloch Students dedared 
incompetent to judge the case, It wos made crystal clear to all honest 


The students successfully ergued thet, In the setting up of the original 
committee, the principle was estabtished that all m of the heor- 
ing committee must be agreeable to all the parties concerned. This 
principle received significant endorsement when the students objected 
to the naming of Professor Abbat te the original committee and HE 
WAS PROMPTLY REPLACED. 

When Professors. Marsden, Bayne and Oovis voluntarily resigned 
because of conlict of interests, “inter alia”, the Block Students, in 
lettars to the Adiing Principal, suggested replacements in accordance 
wth the established precedent. The Acting Principal did nat even 
ocknowledge receipt of the two letters. instead, anew commitee was | 
tet up on a toke-ltorteove-tt basis, Surely no velf-respecting human 
being could accept such an opencnd collous breach of faith. The Block | 


|Students are self-r 


eaped 

1) might be instructive to add, al this point, that counsel lor Professor | 
Anderton was more than ready to accept this committee and lis ded- 
ation. We leave you to speculote on the reasons. 

It ts rather unfortunate that Sir George has elected to oct in thie 
fashion which can only be deacribed asarbitrary end Irregular. Should 
this travesty of justice continue, the University could very wall find 
Hell the centre of an International stormwhich can hardly do her any | 
good. Let us not that these students are not sioteless persons, | 
ond In due course they will be heading governments with which Co- | 
noda will have to deol. Inene, racis?, and shortaighted 
as “send thembock” 
and Canadien exploitative capital 
for aff pencarand only the empty of head m MOnSENSE, 

It ia not too late for Sir George to come to Its senses and recognize 
thot the “Anderson Altair and problemsarisingfrom it cannot be seen 
in terma of Block va White. Rather they must be regarded in the con- 
text of Justice va injustice, Right va Wrong. In any event just people 
shalt continue to view them inthis manner. As a atort in this direction, 
the Untversity will be wall advised to refer to the BLACK STUDENTS’ 
STATEMENT OF POSITION read and distributed on the day of the 
Kangaroo hearing. 


and in seriousness, we gave some 
black students an issue of The 
Georgian to air their grievances.” 
Bowman recalls being in and 
out of the office during the 
production of what later became 
known as the “Black Georgian,” 
dite geg — so named for its almost entirely 
r Gian black cover. “An initial, small run was 
printed,” he says, “and when I] looked at 
the issue, I had some concerns about 
the content and had a lawyer look at it for 
libel. In the meantime, some copies had 
been distributed.” Although very few copies 
made it out of The Georgian offices, the dam- 
age was done. The student association, which 
was responsible for the paper, fired Bowman. 
“They fired me because I expressed views they 
could not tolerate,” says Bowman. “I can't 
remember the exact grounds they used, but 
they cited the extra cost of producing that issue 
as a reason. The entire editorial board left. The 
student administration hired a new editor and 
he brought new people with him,” he says. 
More than 30 years after the Black Georgian and 
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the computer riot, Bowman reflects on the raucous period in 
Sir George’s history. “For some on the student administra- 
tion,” he says, “it was the proverbial last straw. It was an oppor- 
tunity for them to take back control of The Georgian.” He adds, 
“I certainly have no regrets about the position we took. We 
were part of an extraordinary time.” 
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president to resign office after we exposed the cover-up by 
administration officials.” 

Gray was editor of the paper from 1968 until the spring of 
1973. He recalls one hiatus during that time when “the Sir 
George administration purported to exercise censorship rights 
that led to a bitter battle that I eventually won with legal counsel.” 
Gail Campbell, $ BA 72, a staff member at The Paper at the i 

time, remembers the incident well. “It was a 
few months after the computer riot. As editor, 
Wayne allowed a controversial cartoon to be 
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published weekly from 1968 searching 
to 1973. Around the time of before the 
the Loyola-Sir George merg- cartoon was 
er, the newspaper's name published, 
was changed to The and the 
Concordian, which was administra- 
published from 1973 to tion's reaction 


1975. In 1975-76, afew 


issues of The Concordian were print- 
ed, but they were not in a newspaper format, just one- 
or two-sided sheets of coloured paper with announce- 
ments about upcoming events. The final issue of The 
Concordian was labelled as a product of the Part-Time 
Students Association. 

Wayne S. Gray, $ BA 71, was the first editor of The : 
Paper. Now a lawyer in Oakville, Ontario, Gray was an 
evening student at Sir George on and off during the 1960s. 
When he returned to school with the intention of 
completing his bachelor’s in 1968, he came into contact with 
the Evening Students’ Association, which was planning, Gray 
says, an alternative to what was seen then as an increasingly 
left-wing day students’ newspaper, The Georgian.” 

“The Paper's mandate was, essentially, to more accurately 
report the news of Sir George and later McGill and Loyola 
College. The Paper was instrumental in digging out some pretty 
hush- hush stuff on a few things,” he says. “In one case, The 
Paper's revelations about the inadequate academic credentials 
of a president of the Day Students’ Association caused the 
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is now the administrative assistant at the Montreal Pastoral 
Counselling Institute, says, “I have not discussed this issue 
with Wayne since, but I doubt his reaction today would be any 
different. He believed he was right and that he did the right 
thing at the time.” 

Campbell says of her own decision to join The Paper, “Just 
after the riot in '69, I felt a need to get involved.” After Sir 
George, she says, “I continued a career of activism, organiz- 
ing and heading a union at the Montreal General for 17 
years.” Through working at The Paper, she says, “I had an 
opportunity to learn from the people around me. It was 
a broadening experience.” 


“T think 

















Clockwise from leit: Danny Kucharsky 


in offices in 1982; Frederic 
Serre hamming it up in 1983; gathering 


for GAGBIesa s 20th reunion in 2000: 
Danny Kucharsky, Frederic Serre, Philip 


Authier and John Tourneur; cover, 
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George 
Willams and November 3, 1981. Former editor Authier 
Loyola merged says, “It’s an honourable job and I loved 
In 1974, Many it. But you can only stay up all night 
administrative in your youth.” 


services merged 
as well. It was a 
time of upheaval 
for almost 


everyone in the 
university community, but also an exciting 


opportunity for change and growth. It 
was no different for the schools’ stu- 
dent papers. Loyola News was in its 


newspaper s 

first publishing 

year. He recalls, 
“The Link's first 
year was very 
task-oriented. 
There was a 
really small statf 
because both 











59th year at the time of the merger, 
while The Georgian had a 4.7-year 
history. Each paper continued to The Georgian and 
publish for a time, but by the win- ss Loyola News had 
ter of 1979 merger discussions Sass lost a lot of 
Ss people to gradu- 
ation the year 
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before.” He adds, “It was a real struggle making it 






months editors of both papers 
negotiated the fine points of Sceece See es 
SSS SS 
how to best pool their SStSs, == work, also because we produced the paper twice 
See i Zl =<. 59 * 
resources, and by the fall of ase Sees ScsesS weekly.” Authier says he and the other members of 
se See So = Se 
1980 a new paper hit the SS SSE SS issaeec=-—Ss the editorial board were determined to see the paper 
SSS Ses SES <= 
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stands at Concordia, The Link. Ses See Sees Student, = «= Succeed. “It could not fail — that’s why it almost 
SSS iss SERS SESE = Move in oad Set for , ‘ 
The name represented the SSS SSS Sees Selo — killed us. 
ee Se SS SS SS SS 
joining of two papers and SSS Ss SSS By the second year, the paper's future had become 
é a SSS SSS Sees SSIS SSS ; 
two universities, but also “=< more secure, and Authier and the others shifted their 
the bridging of the gap attention to other matters. “It became more like, “Oh, 
gee, we re putting out a paper. Okay, what do we stand 





between school and the world at 
for?’ ” he remembers. “We started doing supplements 


large. Yet it almost didn't happen that way. Danny 
Kucharsky, BA 82, GrDip 83, a Montreal freelance journalist on issues that weren't being covered in the mainstream 
who worked at The Link during its first year, remembers a vote | press. Once we had a sense of the paper’s mandate, we had 
by about 15 staff members of Loyola News and The Georgian. ! much more fun.” 
The names nominated other than The Link were The Accord and Francesca LoDico, BA 96, a Montreal writer and book edi- 
The Meridian. “I think The Link won by about one vote,” tor, was The Link’s editor in the late 1980s. “The Link was one 
Kucharsky recalls. | of the first papers to do issues dedicated entirely to stories (a) 
Montreal Gazette national reporter Phil Authier, BA82,was | about women, queer culture, Native rights, civil liberties and 
other important subjects rarely covered in the mainstream 


The Link ’s second editor, taking the job four months into the 
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press,” she says. “We were very conscious 
about not ghettoizing these issues.” The 
Link’s annual special issues and supple- 
ments remain a critical part of the 
newspaper s identity, as does the discourse 
on social and political issues. 

“It’s one thing to talk about these issues 
in the classroom, but it’s another thing to 
have them covered in your student paper,” 
LoDico says. “They become part of everyday 
life and not just material for a term paper.” 


The \Concordian 


uring the 1983-84, publishing year, 
a group of about five Link writers 
and editors started meeting privately 
and informally. Recalls Frederic Serre, 
BA 86, one of The Link's news editors 
at the time and currently a Montreal 
illustrator (including for Concordia 
University Magazine), translator and 
writer, “These were rant sessions 
where we would complain that The 
Link was going crazy with interna - 
tional stories and not covering the 
school enough. One day, after 

many beers, one of us said, ‘Why 
don't we start our own paper?’ We 
gradually started discussing it more seriously,” he says. 

The group decided to call the new paper The Concordian. Serre 
admits that he and the others had no idea the name had been 
used for a Sir George newspaper 10 years earlier. He also 
reveals, “It was a miracle the plan for a new paper stayed a secret 
for so long. When CUSA [the undergraduate student associa- 
tion] okayed the budget, all hell broke loose,” Serre says. “The 
Link felt betrayed. Lots of people still get angry or refuse to 
talk about it altogether.” Despite protests by Link staffers, The 
Concordian’s first issue appeared in January 1984. The paper 
continues to publish every Wednesday during the school year. 

“T hoped it would continue, but I didn’t think it would,” 
Serre acknowledges. “There were about eight of us to start, 
and then a few left. In October 1984, The Concordian almost 
folded because the people who started it were so burned out.” 


One 
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ee eecbeeraceaces, COVer, March 21, 
1984; Minty Fownes, MESS business 
manager, and Francesca LoDico at 

a staif retreat at the Lacolle 
Centre, Quebec, in 1988. LoDico 
says, “Despite our best intentions 
to discuss the paper’s future, we 
Spent most of the weekend .« .. 
frolicking.” 


Gabrielle Korn, BA 88, worked on production 
at The Concordian from 1983 to 1988. The former 

director of Concordia’s alumni affairs is now 

communications coordinator of Les Amis de la 
Montagne, organizing events for the 125th anniver- 
sary of Mount Royal Park. She recollects working 

late into the night in The Concordian’s basement 

office in the now- demolished Centennial Building at Loyola. 
“It was pretty grim,” she relates. “] remember eating lots of 
hot dogs from Mr. Hot Dog. I also spent a great deal of time in 
an annex on Mackay doing the typesetting.” But she recalls the 
period fondly. “My experience at The Concordian helped me 
write anything on fairly tight deadlines.” 

Serre agrees. “The experience from the two papers still 
helps me today. We learned about working on deadlines and 
fulfilling our obligations to the printer and to readers,” he 
says. “It was a character builder. You write stories and then 
you re accountable for them. | think a lot of us are stronger 
people because of our time at the papers.” @ 

Jane Shulman is a Montreal freelance journalist. 
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Managing your career starts here 


Graduate Diploma in Administration (DIA) ¢ Graduate Diploma in Sport Administration (DSA) 
¢ Graduate Certificate in Management of Health Care Organizations 
e Graduate Certificate in Community Organizational Development 
e Graduate Certificate in Cultural Affairs and Event Management 

















The John Molson School of Business is a leader in graduate management 
programs for the not-for-profit and sport sectors, with specializations available Information Sessions 
for arts and culture, health care, and community services, public and para-public 
services in addition to sport and recreation. These programs are offered part time 
or full time and feature 30-credit graduate diplomas with three month 
internships or 18-credit graduate certificates. The majority of the credits in the 
diplomas can be transferred for credit to the MBA program. 









Thursdays, 6 — 7 p.m. 










March 14 - March 21 
May 9 - May 23 - June 13 









Room GM 403-2, 4th Floor 
1550 de Maisonneuve Blvd. W. 
(Metro : Guy-Concordia) 






Application deadline for admission in September 2002 is June 15. 





Register today for an Information Session or contact us for more information 
- by telephone, by e-mail or online at our web site: 


www.johnmolson.concordia.ca/diadsa “1. 514.848.2766 


E-mail: diadsa@jmsb.concordia.ca 
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oes size matter? It does at 

AskMen.com. “We're bigger than 

Maxim, we're bigger than FHM, we're 
bigger than Esquire,” boasts Chris Rovny, 
BCom oo, co-founder and vice-president 
of online marketing of AskMen.com, the 


Rovny, Ricardo Poupada, BCom 99, 

and Luis Rodrigues, BCom 9g, picked 
up in Concordia’s bachelor of commerce 
program. AskMen.com generates 
revenue in three ways: from advertising, 
by selling products via their site and 

by licensing content to other sites. 

The mix seems to be working because, 
unlike many companies in the biz, 
AskMen is profitable. 





Snir 


“The dot-com crash didn't hurt us, it 
actually benefited us,” explains Poupada, 
AskMen’s president. “All these companies 
were spending aggressively to get their 
name out there and I think they forgot 
fundamental business principles. It’s just 
Management 101. We weren't excessive, so 
when the crash came we had set ourselves 
up to have a cushion in the bank, and that’s 
when we actually became profitable.” 


AskIlen.com, the brainchild of three Concordia alumni, provides online answers to the questions that all men — and some women — want to know but were afraid to ask 


What 


Montreal-based men’s lifestyle web site 
and online alter ego to the major men’s 
print magazines. With 72 million readers 
and counting, AskMen.com half-Niels- 
ened its web competition last year by 
landing in Nielsen/NetRatings’ Top 300 
Largest Web Sites, one of the industry's 
yardsticks for measuring web traffic. 

They're not only big, they're sticky — 
verrrry sticky. In Internet parlance, that 
means that AskMen’s devoted readers 
spend lots of time on the site browsing 
the articles — an average of 95 minutes a 
month — ranking AskMen up there with 
web phenomena eBay and Yahoo! 

So what do the nine full-time AskMen 
staff and stable of freelancers understand 
that hoards of failed web site operators 
didn't? To use an old cliché and a new 
one: Keep It Simple and Content is King. 


In an industry that produces more 
business plans than products, where 
dot-commers chant the “Initial Public 
Offering” mantra right up till the 
padlock’s on the door, AskMen has 
outlasted competitors since its launch in 
1999 by using pre- dot-com business 
principles — many of which co-founders 
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From its beginnings, the AskMen guys 
also understood that content is king. The 
way to get “eyeballs” (that is, readers) is 
to give the eyeballs’ owners something 
they want to read. Sounds simple enough, 
but in a high-tech world driven by entre- 
preneurs and techies, the fine art of com- 
municating sometimes gets lost. AskMen 
picked a niche, decided on some guiding 
principles and stuck to their guns. 

The idea for AskMen hit when Rovny 
and Poupada were trying to figure out 
how to make money after graduation 
without having to work for someone else. 
Seeing a man walk into a café wearing a 
$2,000 suit and white socks, “we started 
talking about how come men don’t know 
some of the simplest things in life,” says 
Poupada. “So we thought, ‘Why don't we 
create a site that basically tells men the 
obvious?’ ” He reveals, “The whole 
lifestyle angle wasn't being addressed 





up the most coveted of female speci- 
mens, the barmaid. Doc Love, the popu- 
lar advice columnist, counsels the 
lovelorn on “How to Find a Beautiful 
Woman” and ponders, “Why Do Babes 
Date Losers?” 


Some of the headlines on the site would 
make even the most latent feminist 
cringe, but if you read on, the articles are 
much more measured than you might 
imagine. And there is a lot less cleavage 


What Women Want 
MSN and AOL may be sold on AskMen. 
But what do women think? Well, either 
they're stalking the site for their daily 
dose of outrage, or they like it too. 
Poupada estimates that 25 per cent of 
their readers are women. And on the 
site’s message boards, where readers 
post questions and advice for one an- 
other, the proportion seems higher. 
Thus far, female readers have given 
mostly positive feedback to Poupada 
and his team — they're even begging 
for an AskWomen.com. Just to be on 
the safe side, the guys have hired female 
editors to tell them when their writers 
are crossing the line. 

Is there an offline version of AskMen 

that is, a printed magazine — in the 
works? It’s a totally different industry, 
but with their incredible popularity 
online, they don't rule it out. However, 


Seeing a man walk into a café wearing a $2,000 suit and white socks, “we started 
talking about how come men don't know some of the simplest things in life.” 


on the web. Even GQ had no presence 
online. So we thought if we created a 
site that focuses on things that guys care 
about outside of work, we could fill a 
huge hole.” 

They decided to help their fellow man 
navigate the world of fashion, finance, 
health, women, women, women, and 
of course, sex. Poupada, Rovny and 
Rodrigues knew in their gut that there 
were all sorts of topics that guys don't 
want to discuss with their friends. “We 
sort of knew, as guys, we're afraid to ask 
for directions,” says Poupada. “So we're 
afraid to ask for a lot of things.” Based on 
that hunch, and later, on reader sugges- 
tions, they knew what content to create. 

So what pearls does AskMen impart to 
its readers? AskMen features only origi- 
nal material, including regular columnist 
the Player (its answer to Emily Post), 
who offers such articles as “Booty Call 
Etiquette: How do you maintain a ‘wham, 
bam, thank you ma'am’ relationship with 
your newest girl?” or tips on how to pick 


on AskMen.com than on Maxim Online. 
Rovny explains, “The content is classy. We 
might make a few jokes but we don't want 
to insult people.” Poupada adds, “We want 
our readers to get something from our 
content. We have an AskMen way of writ- 
ing, which is very direct. You want to know 
what a guy thinks? We're going to tell you 
point-blank. But when you cross the line 
and start insulting people and denigrating 
women ... we don’t go there.” 

MSN.com, Microsoft's popular portal 
site and home to the unrivaled free-mail 
app, Hotmail, took notice of AskkMen’s 
no-holds-barred style. In May 2000, 
MSN started using AskMen.com’s dating 
content in its love and relationships sec- 
tion for men, and often features 
AskMen’s stories on its main page. 
“They're the second biggest site in the 
world, so obviously they send us a lot 
of traffic,” says Poupada. AOL started 
featuring AskMen in April 2001, and 
AskMen articles sometimes appear on 
AOL's main page. 
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if it's exposure the Ask- men are after, 
they certainly don't have to delve into 
the offline world. “In a given day we have 
100,000 people who come to our site,” 
says Poupada. "I sometimes remind 
everyone to imagine what it would be like 
to have 100,000 people come in on one 
day to see something you've created, or 
read an article you ve written. It’s huge. 

I try to explain this to our writers. On 
AOL, and you can track this, one of our 
articles was read by a million people,” 

he says with pride. “It’s just numbers, 

so you really have to try to picture it. And 
then it hits you. That’s a lot of people.” 


Rhonda Mullins, MA 96, is a Montreal 
freelance journalist. 


Do you know of a Concordia alumnus or 
alumna who'd make an interesting profile? 
Contact Howard Bokser, (514) 848-4856, 


howardb@alcor.concordia.ca 
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TalkSurgery.com is where (mostly) women 
go for online advice on cosmetic surgery 


oes size also matter at 

TalkSurgery.com? For the 

Montreal-based cosmetic 

surgery info site, not as muchas 
you might think. Noses, breasts, tum- 
mies and, yes, penises all can be altered, 
but TalkSurgery doesn't blindly promote 
going under the knife. It tries to help 
readers make informed decisions about 
whether or not surgery is right for them. 
Eimile Robertson, BFA 93, together 
with Afsun Qureshi and Degan Macesic, 
founded TalkSurgery.com in 1998 to pro- 
vide the patients’ perspective of cosmetic 
surgery, something decidedly lacking on 
the web until TalkSurgery hit the scene. 

“The users who come to our site are 
essentially getting all the information 
they need, and this is an area that we felt 
really had to be addressed,” says Robert- 
son. “There wasn't a lot of credible infor- 
mation out there on the web, and then 
there were a few places where you could 
get very technical, very medical stuff, 
but very little in between,” she says. 

TalkSurgery provides a very readable 
mix of articles, doctor’s advice and pro- 
cedural information, as well as personal 
stories from people who've been through 
it, and a helpful pain-o-meter. Readers 

80 per cent of them female — find 
everything from run-of-the-mill 
facelifts and breast reduction to more ex- 
otic procedures like penis enlargement 
and calf implants (for those who've run 
out of body parts to work on). The infor- 
mation provided for each procedure is 
thorough and understandable, letting 
potential patients know exactly what 
they're in for. 

Of course, TalkSurgery is still a busi- 
ness and still depends on drawing traffic. 
It needs the numbers to sell advertising 
space and web marketing services 
to physicians and companies in the 
industry. Traffic is the reason that 


Lift, Nip and I 
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picture-perfect icons like Faith Hill and 
Elizabeth Hurley appear on the home- 
page. “People are really interested in 
celebrities,” says Robertson. “That’s our 
common reference point. Everybody 
knows who Catherine Zeta-Jones is, and 
there's a certain mass appeal that’s im- 
portant.” Robertson adds, “We don’t talk 
down to our users, but we don't think it’s 
bad to have an aspect to our site that’s 
like People. Making it fun, making it light; 
it doesn't have to be really serious.” 

To make sure it gets the search engine 
results it’s after, TalkSurgery even 
managed to work a picture of Osama 

bin Laden onto its homepage. But no, 
he’s not considering an eyelift. 

TalkSurgery’s comprehensive and 
entertaining approach to content caught 
the eye of one of Canada’s top portal 
sites, Canoe.ca, which now features 
TalkSurgery in the health section of its 
web site, providing TalkSurgery a big 
boost in visibility. 

Did the dot-com crash scare them? 
Robertson is philosophical. “The Inter- 
net’s not going to disappear, and this is 
good information that we're offering,” 
she says. “People are still going to go 
online, and health has outpaced porn 
and sex as sought-after online topics.” 

- Rhonda Mullins 
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TatkSurgery.com co-founder Eimile 
Robertson says the site filled a void. 
“There was a fot of ‘get the breasts 
you want for $39 a month no money 
down’ kind of stuff, and obviously 
that’s not going to be the kind of 
information that has integrity.” 














Diploma Frames 
You worked hard for your degree, so why not display it with 


pride in an official Concordia 
University frame? In polished 
brass, walnut wood or lacquered 
Italian mahogany, with a 


Alumni Watch 


This distinctive 5 micron, Swiss quartz 
movement watch, with a detailed Concordia 
seal onan 18kt gold-plated dial anda 
| calf-leather band, is a great gift idea. 
Presented in a beautiful piano wood box. 












burgundy mat bearing the 
University crest. Fits all Concordia 
diplomas and certificates. 










Alumni Golf Shirts 


These comfy 100 per cent cotton piqué 
knit, short-sleeved golf shirts, in your 
choice of Loyola, Sir George Williams or 
Concordia crests and in navy or white, 
are guaranteed to improve your swing. 


New! Stadium Blanket 
Keep warm while watching the Stingers in 
this 16 oz., Iceland fleece stadium blanket, 
with Concordia crest and in Concordia 
burgundy and gold colours. 


All merchandise available in person at: University Bookstore: 1400 de Maisonneuve Blvd. West 
By mail: 1455 de Maisonneuve Blvd. West, FB 520, Montreal, Qc H3G 1M8 
By phone: (please have credit card ready) in Montreal 514-848-4856 or elsewhere toll-free 1-888-777-3330 By fax: 914-848-2326 





Namess "ee ee rene Address: 


Oyo —— a ee Ee Se ee rovince: eee ee ee ee Be = § Postal: Code: 
Payment: L) Cheque (made payable to Concordia University) L) visa 2 Master Card 

i] 

Card Numb cr: ananassae eee oo Fear Ft em Expiry: Signature: 
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Golf Shirt Crest) LOYO) scwO con Colour: Navy whiteQ Sie:MO LO xt) $39.95 
Stadium Blanket $49.95 





Watch in Piano Wood Watch Box LJ Men's Watch () Women's Watch $179 
* Insured Shipping and Handling in Canada $8.00. Please add $2.50 if ordering a Frame 


* Please allow 4-6 weeks for delivery 


Ot Polished Brass Walnut Wood Italian Mahogan 
English Frame Q) | $55 





Quebec Residents add 7.5% PST 


Merchandising program is a joint collaboration between the Office of University Advancement and Alumni Relations and the Bookstore. TOTAL 
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ou watch a dancer leap onstage 
- and into her routine. A larger 
figure duplicates her movements pre- 
cisely — but it can’t be her shadow; the 
sequence is different. Her counterpart 
is actually a computerized image 
programmed with the dancer's every 
possible motion. 

Later, ata restaurant, you watch two 
virtual characters interact spontaneously 
onscreen according to their prepro- 
grammed dispositions. When the meal is 
served, you notice the placemats change 
motif with every course. You call home 
by talking into your shirt cuff. 

Don't pinch yourself. You're not 
dreaming. You've just entered the world 
of the fantastic ideas that artists from 
Concordia and Université du Québec a 
Montréal (UQAM) are beginning to turn 
into reality at Hexagram, the Institute for 
Research and Creation in Media Arts and 
Technologies. Concordia and UQAM 
jointly founded Hexagram to encourage 
artists to use modern technology to push 
art to new limits, possibly affecting our 
everyday lives. “ Hexagram will help us 
work towards what's coming instead of 
what already is,” explains Lynn Hughes, 
Concordia studio arts professor and a 
member of the interim committee re- 
sponsible for Hexagram’s core structure. 

Hexagram opened for business offi 
cially in January (it has no office space 
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Barbara Layne, Ingrid Bachmann, Bill Vorn 
(Yves Bilodeau) and Lynn Hughes, amid Vorn’s 
artwork in progress at Hexagram’s Concordia 
studio space. Hexagram has improved the 
communication between Concordia Fine Arts 
faculty, Hughes says. “We’re identifying ways 
to help each other. I’m already going to 
somebody in the performance and sound 
group for advice about actors.” 


at this point), but months of planning 
have already laid the foundation for 
projects that will involve more than 
60 artists/professors and 250 graduate 
students. The projects will evolve around 
eight broadly defined themes that in- 
clude virtual characters, robotic art and 
wearable computers (see sidebar, p.20). 
The name Hexagram was chosen be- 
cause the overlapping geometric figure 
symbolizes the joining of two universities 
to produce a larger artistic entity. “We're 
creating a powerhouse of creativity by 
bringing together all these artists and 
possibilities in digital technologies,” says 






Concordia dean of Fine Arts Christopher 
Jackson, the institute’s interim director. 
The institute will enable artists/pro- 
fessors from Concordia, UQAM and 
other Montreal universities to collabo- 
rate and make better use of existing 
facilities. More importantly, it is struc- 
tured to obtain much needed funding 
from government and private industry. 
University artists have traditionally . 
been frustrated by a lack of funding to 
buy computers and other necessary 
equipment. As the institute for art 
involving new media and technologies | 
in Quebec, Hexagram has already | 
received $7 million from provincial 
and federal agencies. And in February, 
the Canada Foundation for Innovation 
awarded Hexagram a whopping $21.9 
million grant. 

“The Quebec government must be 
saluted for taking a leadership role in 
funding university artists,” Jackson 
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states. He reveals that Hexagram would 
never have happened if the province 
hadn't insisted that Concordia and 
UQAM pool resources. “We each inde 
pendently approached the government 





















and were told to get it together or forget 
about getting any money.” 

Hexagram has also garnered interest 
from companies willing to invest in art 


look at most commercial web sites to 


-most of the investment 
in the technology. 


we re willing to 
find applications 

Jackson acknowledg 
means adopting a new way 


most artists. A major part of Hexag 


mandate focuses on making it easier for 


the artists, with the help of an advisory 
board of representatives from outside 
the university, to establish links with 
government, industry and the museum 
s world. A director (not yet named) and 
j smail staff will help the artists run the 
: maze often attached to funding initia- 


tives. Jackson concedes that some artists 


are concerned that ties with outside 
enterprises might hinder creativity, 
but he emphasizes Hexagram has been 


for funds to establish a research institute 


ith commercial promise. “You just have 


isis in content exists, Jackson 


‘us to make our 
art w ec hnology, 
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structured to protect the artists’ creativ 
ity. “They must be given an opportunity 
to work without restrictions,” he says. 
“We're not interested in having artists 
make widgets.” 


Barbara Layne, associate dean, 
earch, at Concordia’s Faculty of Fine 
Arts, says most of the artists feel com- 


fortable with the structure because 


elped to develop it." We're 
required to be productive 
and to have an in- 


fluence in 






































[fp =| 


some way, she says, but no one is dic 
tating how that has to be done.” Layne is 
interested in creating fabrics with fibre 
optics or other conductive materials that 
change patterns in response to different 
environments. One possible commercial 
outcome is motif-changing place mats. 
As part of the Interactive Textiles and 
Wearable Computers team, Layne will 
often collaborate with Ingrid Bachmann, 
director of Concordia’s graduate program 
in Fine Arts, and Charles Halary, a UQAM 
sociologist interested in the cultural im- 
pact of wearable computers. “Industry 
people are very excited about our team 
because we have two artists pushing 
boundaries and a third expert interested 
in locating the outcome in practical 
ways, Layne says. She makes it 
clear her attention cen- 
tres on artistic 





possibilities rather than commercial INTERACTION 


spin-offs. If there's one word common to all the 
Lynn Hughes echoes the desire to 


focus on art for its own sake, but adds 


projects, it’s interactivity. Every initiative 
calls for an artistic element to change 
when it comes into contact with either 
people or technology. In this world, 
Mona Lisa would never be left just to sit 
with a smile all day. 


that some artists might enjoy making new 
connections. “A bit more contact with the 
outside world might be exciting and in- 
fluence what we do,” she says. Hughes 
wants to explore biofeedback interfaces 
different ways to allow bodily functions 

to control what happens on a computer, 


Interacting with another university is 
also part of the deal. French is the opera- 
tive language at Hexagram, with informa- 
tion translated as needed within smaller 
groups. Everyone's second language is 
improving,” says Hughes. Nevertheless, 
figuring out grant and investment appli- 
cations in two languages and dealing with 
two distinct university cultures definitely 
complicates things. “Differences arise all 
the time,” Hughes admits. “Even the way 


video or movie screen. Her work has 
attracted the interest of video game 
manufacturers — and is already helping 
children with attention deficit disorder. 
Ascreen-based system that measures levels 
of concentration teaches ADD children to 
learn intuitively how to relax and focus in 
order to control the onscreen animation. 
the two universities pay an honorarium 
differs, but we're working that all out. 
The experience is also giving the 






universities.” 
Goodwill abounds in ng out dif 
ferences because the ds are poten 


tially so great. As Hexagram becomes 

known for artistic innovation, Bilodeau 
Concordia studio arts professor Yves expects it will attract major investment 
not only from North American firms, but 


European and Asian ones. Hughes has 


Bilodeau (whose professional name is 

Bill Vorn) is researching ways to convey 
the preprogrammed behaviour of a vir- 
tual robot via the Internet. His goal is to 
create a robotic installation that expands Fine 
various borders and functions simulta gra 












neously. While his motivation is artistic, 
Bilodeau foresees his research making it eet people and talk about the 
easier for companies to transport capa- ing done in Montreal, which 
bilities from one location to another. enerate excitement. Jackson also 
ieves Hexagram will enhance the 
aculty by providing access to new 
equipment and possibly by setting up 


; new chairs for art research. 


He’s also interested in transferring 
the “personalities” of virtua 
4) robots to real ones. 


As for Hexagram’s future, everyone 
describes its potential as wonderfully 
intangible. “We really don't know where 
all of this will lead,” Jackson says. 
“That's what's so exciting about it.” . ° 


Julia Matusky. BA 86, is a Montreal free 
lance writer. 


For more information on. Hexagram visit 
www. hexagram. org. 
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on our behalf,” she explains. 


inema and virtual 
ers will explore new 
ques and content in 


D animation. 


= Adaptive data transmission and 


/ 


broadband video will develop new 
content for mobile wireless 


reception/transmission systems. 


Robotics and artificial life will 
investigate developing complex 
behaviour in these entities. 


Immersive environments, virtual 


reality and gaming will search 


; for new interfaces as well as 


generating the feeling of total 
immersion. 


Interactive textiles and wearable 
computers will investigate how 
technology can be woven into 
clothing. 


Interactive performance and 
sound will explore how technology 
can enhance the study of 
movement, imaging, sound 

and space. 


Advanced digital imaging and 
rapid prototyping will look at 
how computers can create and 


duplicate patterns and models. 


Interactive television and virtual 
communities will look for new 
ways for people to interact with 
their TV sets. 
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Orientation week... Carnival... first-year Psychology... 


these are memories you never forget. And every time 
you use the Royal Bank Concordia University Visa* 


card, you'll be supporting the treasured moments of today’s students — 


at no additional cost to you. 


What else do you get in return? In addition to supporting your alma mater, you'll enjoy the security and 
peace of mind of Purchase Security/Extended Warranty Insurance’, Zero Cardholder Liability’, 24-hour cash 


access at over 500,000 ABMs around the globe and more... all for No Annual Fee. 
For a Royal Bank Concordia University Visa card application, 


at 514-848-4856 or 1-888-777-3330. 
feel RBC 


please contact the Office of University Advancement and Alumni Relations 
| Royal Bank 


Concordia 


Us Nel V E.R Silo Tay 
® Registered trade-mark of Royal Bank of Canada. ™ Trade-mark of Royal Bank of Canada. RBC and Royal Bank are registered trade-marks of Royal Bank of 
Canada. * Registered trade-marks of Visa International Service Association. Used under license. ' Coverage provided by RBC General Insurance Company in the 


Province of Quebec and by RBC Travel Insurance Company in the rest of Canada. * Coverage does not apply to PIN initiated cardholder transactions such as ABM 
transactions. All insurance is subject to limitations and exclusions. Please refer to the insurance certificates included in your Welcome Kit for complete details. 
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| A Committee With a Mission Concordia’s 2001-2002 Annual Campaign Committee, led 
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by chair Randall Kelly, are getting set for a record year 


2001-2002 Annual Campaign Committee: standing: Pierre-Albert Jean, BEng 91; Frank Di Tomaso, L BCom 68; Suzanne Gouin, BA 77; Robert Frances, BCom 87, MBA 91; and Peter 
Kruyt, 8Com 78; seated: Rector Frederick Lowy; committee chair Randall Kelly, BCom 78; and Héléne Fortin, BCom 79. Not pictured (as of January 25, 2002): Jean H. Aucoin, BCom 81; 
Mark }. Busgang, BCom 77; Raymond Décarie, L BCom 64; Charles de Kovachich, BCom 89; Norman Hebert Jr., BCom 77; Judith Kavanagh, 8Com 87; Peter McAuslan, $ BA 72; 
Georges M. Paulez, BCom 77; Patrick Phelan, BCom 87; Susan Raymer, L BA 71; Marianna Simeone, BA 86; and Ken Woods, MBA 75. 
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andall Kelly, BCom 78, knows the markets. He knows that there’s 
IR a recession. Still, as chair of Concordia’s 2001-2002 Annual 
Campaign Committee, Kelly is quite confident that this year’s goal of 
raising $3 million for the university will be reached. The annual cam- 
paign fundraising team is the largest and most impressive ever (with new 
members still being added), all Concordia alumni and distinguished 
leaders in their fields. 

Kelly, president of the successful Montreal-based investment compa- 
ny Formula Growth, reckons that he was typical of many students who 
have passed through Concordia. In his student days, he attended classes 
full-time while working part-time at various jobs to support himself. His 
extracurricular activities, by his own account, amounted to playing a lot 
of cards between lectures. Yet he acknowledges that Concordia gave him 
his break. “The experience of going through Concordia made me become 
serious about getting an education. I ended up doing quite well,” he says. 
"I know that there are probably a whole bunch of students in the same 
circumstances.” 

From Concordia, Kelly went to work at the accounting firm Touche 
Ross (now Deloitte & Touche) and earned his chartered accountancy 
designation at McGill. In 1984 he changed focus, joining Formula Growth 
as Vice-President/Treasurer. He gives regularly to both his alma maters, 
though of the two he thinks Concordia could use a little more help. 

Kelly began his studies at Concordia in 1975, within a year of the 
merger of Loyola College and Sir George Williams University. He has a 
particular understanding of the contrast among alumni from the three 
different institutions — Sir George, with its tradition of evening classes 
for working adults; Loyola, with its liberal arts orientation; and 
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Concordia, a much younger institution. There are systemic challenges 
to cultivating the university's alumni base, he explains, but benefactors 
are key to sustaining a vibrant and thriving institution. “Give Concordia 
another 100 years of history and it will be very different.” 

Most recently, Kelly has been active in Concordia’s new portfolio 
management program, founded through a $1 million donation from 
Kenneth Woods, MBA 75. Kelly got involved by matching student 
investors with executive mentors, and now he and his company are 
helping equip the John Molson School of Business with an investment 
room, where students will have high-speed access to expensive invest- 
ment services. “The program dovetails nicely with my interest in having 
students learn more about investing practically,” he says. 

Fundraising is the future of any university or large organization, according 
to Marcel Dupuis, director of Corporate & Foundation Giving at Concordia. 
“We can't rely on government grants alone,” he says. "Fundraising is neces- 
sary in order to upgrade our programs, develop our university and produce 
top graduates who will be leaders in the community.” 

Funds from the Annual Campaign support areas determined by a 
committee of academic leaders at Concordia and representatives from 
the community. Dupuis enjoys the creative challenge of matching 
potential donors with projects that appeal to their personal interests. For 
example, the William and Nancy Turner Foundation will provide a schol- 
arship for a business student to attend the prestigious World Economic 
Conference in Switzerland, and the Birks Family Foundation provides 
substantial support to the Centre for Arts in Human Development. 

"There are so many projects to offer donors, it’s what makes my job 
fun, says Dupuis. "Each day is different.” And volunteer fundraisers 
like Randy Kelly also make Dupuis’s job easier. As Kelly says, echoing 
the sentiment of the others on the Annual Campaign Committee, “It’s 
good to give back.” 
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Loyola 


Even back in his Loyola College days, Richard Renaud, BCom 69 (left), 
showed an entrepreneurial flair, managing the Warriors hockey team and 
running the sports ticket agency among other endeavours. Those skills 
have come in handy for him since, helping Renaud, vice chair of the 
university's board of governors, to become a leading Montreal business 
person, volunteer and philanthropist. In honour of his contribution to the 
city and to Concordia, Raymond Huot, L BSc 68, president of the Loyola 
Alumni Association, presented Renaud the prestigious Loyola Medal in 
front of 350 well-wishers at Montreal’s Windsor Hotel, January 22. 


Curistian Freury 


The Loyola Medal, established in 1961, is given by Concordia every two 
years to someone whose “character, philosophy and contribution have 
enriched the heritage of Canada and humanity.” Previous winners are Governor General Georges Vanier, L BA 06, Cardinal Paul-Emile Léger, 


Jean Drapeau, Arthur Mayne, Bernard Lonergan, S.J., Thérése Casgrain, Hans Selye, Jacques Genest, Maureen Forrester, Donald McNaughton, 
Lattendee 49, Jean Béliveau, Oscar Peterson and Jacques Ménard, L BCom 67. 


Honouring a Colleague 


Joe Kelly (far left), a management professor at Sir George and Concordia 
for more than 30 years, was a world-renowned scholar and one of the 
pioneers in the academic study of management. Management professor 
Linda Dyer and accountancy professor Charles Draimin, S MA 73, 
formally initiated the Joe Kelly Graduate Award to honour their former 
colleague at the offices of Rector Frederick Lowy, November 30, as 
friends and other faculty members joined the ceremony. 





The Concordia University Alumni Association (CUAA) hosted its 
Second Annual International Students Holiday Party on December 
28, 2001. More than 150 students who didn't make it home for the 
holidays danced to music from every corner of the world well into the 
wee hours of the morning at the Greene Avenue Recreation Centre. 
Food and beverages were served free of charge thanks to the gen- 
erosity of McAuslan Brewing and the CUAA. 
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On December 1, 16 enthusiastic alumni enjoyed a pre-game reception at Vinnie’s Bar, then headed to the Vanier Cup, won by St. Mary’s University 
42-16 (it was close until late in the game). 


On January 24, more than 60 alumni and friends attended the Second Annual Royal Canadian Air Farce Evening, which included seeing a live 
taping of the Air Farce. Cast members gave a special welcome to Concordia alumni — and made several jokes at Concordia's expense. 


Ottawa 





At the Crowne Plaza Hotel, January 16, more than 130 participants from 24 universities joined the Ninth Annual Ottawa Alumni Business Networking 
Luncheon. Alumni came to network and to hear Micheal Kelly, dean of the University of Ottawa’s newly rebranded School of Management, who talked 
about the need for renewal and continued investment in the high-technology sector, and the “brain drain” of university professors. 


The Ottawa Chapter also hosted 30 alumni and friends at a wine and cheese at Vineyards Wine Bar Bistro, November 28. 
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New York 


After 30 years in NYC, Morris Zand, S BCom 68 (left), president of the 
Tri-State alumni chapter, is moving to Geneva to open the European 
office of Zand & Associates, his international marketing/communica 
tions firm. He’s pictured here with Quebec Premier Bernard Landry 
(and an unidentified person) at a reception in New York City in 
December. Zand also hopes to establish a pan-European CUAA chapter 
and invites European alumni to contact him at zandusa@aol.com. 


Sir George 


A record number of bowling enthusiasts — more than 150 — raised a 
whopping $10,000 for student scholarships at the Ninth Annual 
Bowlathon organized by the Association of Alumni of Sir George 
Williams University, held November 17 at Montreal's Paré Lanes. Joining 
the fun were Donald Chambers, BCom 76 (centre), enrolment manager 
for the Faculty of Arts & Science, his sons Gregory and Jeffrey, and 
Youppi and Buzz the Bee. 
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Vancouver 


The Vancouver Chapter executive committee, Concordia Rector 
Frederick Lowy, Marcel Danis, L BA 65, Vice Rector, Institutional 
Relations and Secretary General, Tom Zsolnay, BA 86, Executive 
Director of Advancement & Alumni Relations, and Director of 
Alumni Relations & Development Laura Stanbra, BA 89, MA 9g, 
welcomed more than 60 alumni at the Vancouver Club, December 3. 
Joining the fun were Leanne Lee, BA 89, Nora Ayanian, BSc 74, 
and Rashmi Pall, MASc 94.. 


Calgary Chapter president Ana Djuric, BSc 93, and her executive com- 
mittee hosted 65 alumni and friends, along with Concordia Rector 
Frederick Lowy, Executive Director of Advancement & Alumni Relations 
Tom Zsolnay, BA 86, and Director of Alumni Relations & Development 
Laura Stanbra, BA 89, MA 95, at Fort Calgary, December 4. 





Beanie STEENBERGEN 


Edmonton 


At the Royal Glenora Club, December 5, Director of Alumni 
Relations & Development Laura Stanbra, BA 89, MA 95, and 
Executive Director of Advancement & Alumni Relations Tom 
Zsolnay, BA 86, joined more than 30 alumni and friends, including 
Anne Whitelaw, BFA 87, GrDip 92, and Danielle Comeau, BA 90. 
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Boston 


Charles Raeburn, S BCom 68, Hussein Moussa, BEng 00, and Renu Vaish, 
BSc 89, were among the 20 Boston-area alumni and friends who joined 
Concordia’s Executive Director of Communications Dennis Murphy, L BA 
67, Director of Marketing Communications Sandra- Lynn Spina, BA go, and 
Elaine Arsenault, BA 84, past president of the CUAA and current manager of 
associations and chapters, at the Sheraton Boston, January 15. 


Florida 


assOclaTion News 














The Florida Chapter of the CUAA held their first event — a very successful membership drive — on December 6. Chapter President Richard 
McCrory, BSc 89, welcomed 20 interested alumni from all over the state at Boston’s On the Beach in Delray. Plans are underway for several other 


events and activities, with the next likely to be in Orlando in a few months. For more information, contact Richard McCrory at 
Richard.McCrory@morganstanley.com or (561) 266-8625. 


Ottawa Friends of Loyola Dinner 
An evening of candour, history and wit with 


The Honourable John (Jack) C. Major, L BCom ’s3, 


Supreme Court of Canada 


Friday, May 10, 2002 

Cocktails: 6:00 p.m., Dinner: 7:00 p.m. 
Rideau Club, 99 Bank Street, Ottawa 
$75 

Don’t miss a night of friends and fun! 
RSVP: 

David W. Scott, QC, LBA57 
Honorary Chairman 

(613) 787-3525 

or 

Gerry (Sam) McGee, L BSc 51 

(613) 820-9425 


_ MONTREAL | 

March 12-16 

Concerts M presents Voyages: Dublin — Montreal: four 
concerts, six lectures, over 20 contemporary works; 
chamber music, electroacoustic music and music the- 
atre. $18, seniors $10, artist’s card $5, students free; 
Oscar Peterson Concert Hall, 7141 Sherbrooke St. W. 
Reservations (514) 848-4848, information (514) 848- 
4716. http://concertsm.concordia.ca 


March 16 & 23 

Two-day Special Seminar in Personal Finance: 
Concordia’s Centre for Continuing Education presents four 
experts discussing investments, retirement and estate 
planning, mortgages and more. $179, $164 for Alumni ID 
Card holders; includes binder and CD, a $50 value; 1455 de 
Maisonneuve Blvd. W., H-531, (514) 848-3600. 


Art Matters Fine Arts Festival, March 1-15 


Art Matters, winner of the 2000-2001 
Forces Avenir Award, is a fine arts 
festival that celebrates and supports 
the talents of Concordia’s emerging 
artists. Throughout the Art Matters 


watts 


2002 


festival, activities and exhibitions will be showcased to 
promote awareness of art as an important part of com- 
munity life within and outside the university. For more 
information, contact (514) 848-7570. 


The Faculty of Fine Arts Alumni Chapter 

Concordia’s Faculty of Fine Arts is establishing an alumni chapter. If you 
are interested, please e-mail alumfa@alcor.concordia.ca, or drop a line to 
the Dean of Fine Arts Office, 1455 de Maisonneuve Blvd. W., VA 250, 
Montreal, Qc., H3G 1M8, attn.: alumni chapter. 


The Tenth Annual Alumni Recognition Awards Banquet has been postponed 
until the fall to become part of Alumni Homecoming, October 3, 2002. For 
more information contact Cindy Hedrich, chedrich@alcor.concordia.ca or 


(514) 848-3815. 





April 25 

Concordia University Sports Hall of Fame Induction 
Ceremony Banquet: La Brasserie Molson-0’Keefe, 1670 
Notre Dame East, 6:00 p.m. Contact (514) 848-3860. 


May 22 

Cirque du Soleil: join alumni for this special evening of 
the Cirque du Soleil’s new performance at Montreal’s 
Old Port. All proceeds go to student scholarships. $95, 
VIP tickets $250. Contact spivetta@alcor.concordia.ca 
or visit alumni. concordia.ca_events.htm! 


CALGARY | 


july 9 

Stampede Bash at Big Reck: an evening of stompin’ good 
fun! 5:30-7:30 p.m., Big Rock Brewery, 5555 76 Ave. SE, 
cost TBA. Contact spivetta@alcor.concordia.ca, or 
1-888-777-3330, x 3876. 
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OTTAWA 


April 24 

Eleventh Annual Alumni Dinner: the Ottawa Chapter’s 
annual dinner, with special guest speakers (TBA), raf- 
fles, door prizes and great food. Noah’s Restaurant, 
407 Laurier Ave., 6:30 p.m. cocktails, 7:00 p.m. dinner, 
$40. Contact Seymour Dubrow, president, 
dubrows@inac.ge.ca or (819) 994-5735. 


_ BEIRUT} 


April 

General Assembly: the Beirut Chapter will hold its first 
General Assembly, date and place TBA. Contact Jihane 
Mehri, chapter president, jihanrmrhi@hotmail.com 
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Some graduates in this listing 
have received more than one 
degree from Concordia, Sir George 
Williams and/or Loyola. These 
people are listed under their earli- 
est year of graduation. 


a) 
4 Esther (Wolofsky) 
Heillig, S BA (psych.), 
GrDip (lib. stud.) 76, received 
an MA in psychology from 
Columbia University in New 
York in 1948. She is now retired 
and living in a seniors’ resi- 
dence in St. Laurent, Que. 
Esther and her husband have 
three adult children. 


4Q Hyman Gesser, 
L BSc (chem.), 


received a PhD in 





physical chemistry 
from McGill in 1952. 
He is a professor emer- 
itus from the chemistry 
department of the 
University of Manitoba. 
Hyman recently pub- 
lished Applied 
Chemistry: A Textbook for 
Engineers and 
Technologists (Kluwer 
Academic/Plenum 
Publishers). He and his 
wife, Ester Shtern, have 
three children and live 
in Winnipeg. 


Claudine Ascher, BFA 83, exhibited her drawings at Espace Trois at the Saidye Bronfman Centre for the Arts in Montreal, December 13, 


| Bre Keyes A Gf Es) 


S0th Reunion 


Ly, Donald Kujan, 5 BA, 
earned a law degree from 
McGill in 1954,. He practiced 
law in Montreal for 30 years as a 
sole practitioner. Donald and 
his wife, Patricia Gannon, live 
in Burlington, Ont., and have 
two adult children, Michael and 
Donna Patricia Warde, BFA 81. 


ss 

nt Howard B. Ripstein, S 
BCom, is a Flight 

Lieutenant RCAF, a chartered 


accountant, and has an MBA 


2001, to January 31, 2002. Pictured above: Blue Jay Blues. 


Victoria Block, BFA 78, held an exhibition of her work, “Surfaces,” from November 22 to December 23, 2001, at the Galerie de la Ville in 





from Queen’s University. He 
was recently elected as a life 
member of the Royal Canadian 
Armoured Corps Association 
and a life member of the 
Institute of Chartered 
Accountants of Ontario. 
Howard lives in Montreal. 


S3Sth Reunion 


hf ). Michael Horgan, L 
BA, is the president of 


Hurley Corporation in Toronto. 


Michael and his wife, Mary 
Ellen, have two adult daughters, 
Helen and 
Deirdre. “I 
would very 
much like to 
hear from my 








old friends in Montreal and am 
intending to make the 35th 
reunion in September 2002.” 


SOth Reunion 


Dominic M. Faccone, 
S BEng (civil), is president 


t 


and CEO of Techint 
Technologies, an equipment 


supplier in Coraopolis, Penn. 
He is married with two 
children. 


ae 
{5 Bob Delaney, BSc 
(physics), has won the 
Ontario Liberal Party nomina- 
tion as its candidate in the 
Greater Toronto riding of 
Mississauga West for the next 
Ontario provincial election. He 


Dollard des Ormeaux, Que. Her art includes oil paintings, pastels, clay forms and tiles. Pictured above at right: tiles. 


The Galerie de ta Ville in Dollard des Ormeaux, Que., presented the art work of seven Montreal artists, January 10 to February 10, 2002. Included 
in the show were works by Claudine Ascher, BFA 83, Diane Collet, BFA 86, Janette Haggar, BFA 84, MA 00, Sheryl Ann Medicoff, BFA 87. Pictured 


on p.27, at left: “Big Man on Scaffolding” 2001 by Diane Collet. 
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was also the Liberal Party can- 
didate in the last Ontario elec- 
tion in 1999, running unsuc- 
cessfully. Bob is a web develop- 
er and an evening instructor at 
Ryerson University’s School of 
Business Studies. He obtained 
| his MBA from Simon Fraser 
University in 1988 and has lived 
in B.C. and Ontario as well as 
Quebec. His riding web site is 


www. mississaugawest.com 
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Margaret Lynch, BA (theo.), 
earned a Master's in Education 
and a License to Practice 
Nursing at the State University 
of New York at Buffalo, and 
received U.S. Army medic 
training. She has moved to 
Anchorage, Alaska, where she is 
director of English literacy at 
Nine Star Enterprises, a non- 
profit organization for individ- 
ual and group consulting and 
job training. “I am currently 
working on obtain- 
ing my second mas- 
ter's degree, in 
counselling adults. 
Alaska is great! I 
love it here.” 
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Lynne Prendergast, BSc, BA 
(Eng.) 81, MBA 89, recently 
retired after 37 years at Sir 
George and Concordia, where 
she rose from a secretary in the 
admissions office to become 
Concordia’s registrar in 1996. 
She received the Royal Bank 
Award for outstanding academ 
ic performance while in the 
MBA program, and also became 
a part-time faculty member in 
decision sciences and MIS. 
Lynn worked on many commit- 
tees at Concordia, was a great 
supporter of the university and 
strove to maintain its mission 
and high education standards. 





E. Stephan DePenasse 
Mouwen, BA (econ.), in 
July joined Segway LLC in 
Manchester, N.H., as technical 
supply chain manager. He pre- 
viously was project manager at 
the pulp group head office of 
Groupe Laperriere & Verreault 
in Nashua, N.H. Stephan lives 
in Nashua with his wife, Wendy, 
and their two young sons, 
Alexandre and Christian. 


Louise Holubek, BFA, lived in 
Toronto from 1986 to 1996 
before moving to Champaign- 
Urbana, IIl., where she now 
works for software maker 
Wolfram Research. She is mar- 
ried and lives in Urbana. “I am 
now project manager for print 
ads and for the Mathematical 
Journal, a 
quarterly 
journal 
that 
Wolfram 
publishes. 
J enjoy 
living and 
working 
in the 
area, am 
happy not 
to be liv- 
ing ina 
large city, 
and the 


In September, an international art exhibition in Kyoto, Japan, brought together works by 18 artists from five countries, mance those of 
six Concordia alumni: Robin Campbell, BFA 75, BFA 94, MA 97, who curated the show with assistance from Nina Handjeva-Weller, BFA 75, 
MA 90; Marilyn Berzan-Montblanch, BFA 96; Angela Galindo, MA 01; Audrey Kiloran, BFA 91; and Misklo Okuyama, MA 01. Most of the 


q 1s artists made use of traditional Japanese ideas, forms and materials. Pictured above, centre and at right: Robin Campbell and Nina 


i _ Handjeva- -Weller’s Earth Shrine and Marilyn Berzan-Montblanch’s Rock Pot. 


1 ieee 


r ii o4 ‘i 


4 — 





concordia university magazine 





march 2002 issue 











only thing I miss is not having 


enough snow to cross-country 
ski.” 
aes 
i Susan Ascher, BA (mod. 
lang. & ling.), MA (appl. 
ling.) 96, GrDip (Instr. Tech.) 
98, has been named Graduate 
School Instructional Designer 
for the F.W. Olin Graduate 
School of Business at Babson 
College in Wellesley, Mass. Her 
primary responsibility will be the 
integration of technology initia- 
tives into the graduate school 
curriculum. Susan has also 
worked for the Canadian Space 
Agency as an instructional 
designer for web-based, instruc- 
tor-led and simulator training 
models for the International 
Space Station astronauts and 
flight controllers. She lives in 
Natick, Mass. 


Susan Padveen, BFA (theat.), 
received an MA in theatre at De 
Paul University in Chicago. She 
is now a full-time professor in 
the theatre department at 
Columbia College in Chicago, as 
well as a freelance director. 
aaa 
fl Rajinder Singh, BCon, is 
the assistant manager at 
the Goodwill Industries of 
Toronto, a retail company in 
Etobicoke. He is married with 
two children. 


20th Reunion 


f Ian Lang, BEng (mech.), 
MEng (mech.) go, lives in 
Almonte, Ont. “] am currently 
employed with Asten Johnson at 
their Canadian corporate office 
in Kanata, Ont. We are equip- 
ment suppliers to the pulp and 
paper industry. | am the man- 
ager of research and develop- 
ment for their drying group and 
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I’m responsible for new drying 
products.” 


Marta Mohr, BSc, is a facilita- 
tor and a career coach for 
Centre Génération Emploi, a 
non-profit, community-based 
organization in Montreal that 
offers employment services 
for ethno-cultural groups. 
Marta is married to Amr 
Elzeki, BSc 80, and they have 
two children. “I am assigned 
to a project that aims at 
improving career prospects 
for underprivileged, ethno- 
cultural Montreal youths. | 
would like to get in touch with 
other Concordians willing to 
sponsor this project through 
donations, mentorship, offers 
of internships or summer 
jobs, becoming motivational 
speakers, facilitating industri - 
al visits, etc.” 


clubcontactjeunes@hotmail.com 


David E. Sandberg, PhD, 
Associate Professor of 
Psychiatry and Pediatrics at 
the State University of New 
York at Buffalo and a senior 
staff psychologist at the 
Children’s Hospital of Buffalo, 
has been elected by his peers 
as a Fellow of the American 
Psychological Association 
(APA) for 2002. 


Barbara Westerhorstmann, 
BA, now lives in Furth bei 
Landshut, Germany. “The 
house we are now living in is 
our own (or rather we pay the 
‘rent’ to the bank for the next 25 
years!). J still have only four 
children. I work freelance as a 
technical translator and I also 
teach English-German and 
German-English translation on 
a part-time basis.” 
Wehaem@t-online.de 
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Walter Posiewko, MBA, 
B writes, “I'm currently 
Vice-President and Portfolio 
Manager, Global Fixed Income, 
with RBC Global Investment 
Management in Toronto. My 
wife Susan and I are thrilled to 
announce the birth of our 
daughter, Melanie Louise, in 
October 2001. Ever the 
Montrealer, for fun and leisure 
I enjoy taunting colleagues who 
are Maple Leaf fans.” 


A Spiros Fengos, BSc (biol.), 

DIA (health sci.) 89, 
received a BPharm from 
Université de Montréal in 1989. 
He now owns and is a pharmacist 
at two Famili-Santé Pharmacies 
in Montreal. Spiros is also a 
school commissioner at 
Commission Scolaire de Laval and 
is president of the Greek 
Orthodox Community of Laval. He 
and his wife, Christina, have three 
children, Efrosini, Penelope and 
Basile, and live in Laval. 


Richard Nimijean, BA, MA 89, 

teaches at the School of 

Canadian Studies at Carleton 

University, Ottawa. 

=a 

ft André Escobedo, BA, is 
an SAP developer for 

business warehousing for CSC, 

an IT company in Laval, Que. 

He is married with one child. 


Carla Korman, Cert (family life 
ed.), is a self-employed 
employment consultant in 
Montreal who trains, assesses, 
places and conducts follow-ups 
with her clients. 


ay 

O() Dana Hynes, BA, GrDip 
(comm. stud.) 91, and her 

partner, David Evans, “live in 

Vancouver with our ‘babies,’ 

Friday and Chano. I have been 








teaching ESL at VanWest 
College for five years, after a 
stint in Japan. I am especially 
eager to hear from former ‘Rez 
Rat’ Allan Collins (tried before, 
e-mail, didn't work), as well as 
anyone who was in the commu- 
nications grad diploma pro- 
gram (John Zachariah, Wes 
Schyngera, Brian Meehan).” 
info@vanwest.com 


a 10th Reunion 
q Tanya Taylor, GrDip Gnst. 
adm.), is married to 
Simon Mason, BCSc 92, and 
they live in Ottawa. Tanya is a 
marketing generalist (product 
manager) for Fisher Scientific 
Canada. “We're pretty settled in 
Ottawa now since we bought a 
house last year. Simon has just 
left his high tech job and is 
attending Teacher’s College at 
the University of Ottawa. 
Hopefully he'll be teaching by 
September of this year.” 


eazy 
Q3 Sarah Fowlie, BA (wom. 
stud.), and Emily Paradis, 
BA 94. (APSS), live in Toronto. 
Sarah produces and writes origi- 
nal programming for the Comedy 
Network. Emily received an MEd 
in counselling psychology at the 
Ontario Institute for Studies in 
Education and, Sarah writes, “is 
planning to embark on a PhD in 
adult education, all the better to 
sneak in her radical queer femi- 
nist anti-racist ideas into policy- 
making everywhere. We first laid 
eyes on each other at the Simone 
de Beauvoir Institute in 1991, 
and 11 years later the view just 
keeps getting better. We are cele- 
brating another dream come 
true, Oscar Yakov Alfred Fowlie 
Paradis, born in January 2000. 
While Torontonians seem con- 
fused by a fluently bilingual, 


Jewish- French Canadian son of 
lesbians, we insist that in 
Montreal it happens all the 
time.” 


Claire (Davis) Henderson, BA 
(soc.), received a PhD in theol- 
ogy from the University of 
Edinburgh in 1999. She is now 
PA to the vicar/CEO and office 
administrator for St. Martin- 
in-the-Fields Church in 
London, U.K. 


Brent Sabino, BCom, DSA 
(95), is the manager of 
Excellent Ice in Kirkland, Que., 
where he’s been since its 
inception in 1998. Brent is 
married with one stepdaughter. 


Sébastien St. Francois, BA 
(trans.), married Sophie 
Bélanger in May 2001. “I devote 
100 per cent (or more like 150 
per cent certain weeks) of my 
time to my translation firm, Les 
Traductions St- Francois, now 
based in Longueuil, Que. An 
eight-year dream come true.” 
ssf@tradsf.com 
Se 
Q Christine Chantegreil, BA 
(econ.), writes, “After 





graduating I went on to get my 
CSC and join Merrill Lynch 
(then Midland Walwyn). In 
1995 moved to Vancouver, still 
with the firm, where ] lived for 
six years. My husband and | 
have now moved to Halifax (still 
with the firm) to be closer to 
our families. If you are in 
Halifax, contact me and we'll go 
for a pint at the Lower Deck!” 


christine_chantegreil@ca.m!i.com 


Giuseppe Iaboni, BCom (fin. & 
entrep.), is in marketing sup- 
port for CI Funds in Toronto. 
He lives with his wife in 
Richmond Hill. 
ss) 
Q Debra Goldblatt, BA, has 
opened Rock-it 
Promotions, an entertainment 
public relations firm in 
Toronto. “I have had the plea- 
sure of working with such tal- 
ented Canadians as Sarah Polley 
and Helen Shaver, and the 
Godfather of Soul, James 
Brown.” 


Sth Reunion 


Daniel- Robert Gooch, 
BA, along with three other 


y 


former members of the William 
Mills Agency's technology 
practice, recently co-founded 
Gellgnite Communications, a 
new Atlanta-based marketing 
communications firm dedicated 
to serving the needs of technol- 
ogy firms worldwide. Daniel is 
Vice-President, Strategic 
Planning. 


Salma K. Pal, MA (PPPA), lives 
in Montreal. “I own my own 
consulting firm and work most- 
ly in employment-based immi- 
gration. My projects are diverse 
and have taken me from rural 
areas in Newfoundland and 
farming regions of southern 
Ontario to placing foreign- 
trained RNs in Vancouver. 
Though I spend a considerable 
amount of time on the tele- 
phone, I still use the valuable 
research and organizational 
skills learned from writing my 
MA thesis.” 
namudar@hotmail.com 
pa 
0 Kahienes Sky, Cert (fam- 
ily life ed.), writes, “I've 
been gaining experience and 
wisdom from cultural elders, 
healers and other resource 





people within my own culture, 
as well as those wonderful 
people I’ve had an opportunity 
to share with. I started my own 
venture in May 2001, ‘Sky 
Woman Circles,’ which are 
teaching and healing circles in 
areas of holistic health and 
wellness, women’s issues and 
First Nations health and jus- 
tice. I also provide consulting 
services in such areas. 
Becoming independent and 
self-sufficient from institu- 
tions and services has been my 
life's goal, and I can tell you 
that it is amazing. The free- 
dom of working independently 
is exhilarating, but sometimes 
living with ‘101 ways to enjoy 
Kraft Dinner and Rice’ can be 
challenging. Kudos to all those 
entrepreneurs who are making 
it!” 


Tanya (Conklin) Whitehouse, 
BA (leis. stud.), lives in St. 
Sauveur, Que. “I moved back 
from Virginia in July 2000 and 
started up Whitehouse Travel 
Consultant International. We 
are consultants to travel agen- 
cies. In May I married Ryan 
Whitehouse.” 
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ee ee ee ee 
Loyola Alumni Educational Grant 

Deadline: April 1, 2002. Five $1,500 grants will be | 
awarded to full-time Concordia students at any level, KeeP In 
whether undergraduate or graduate, and whether as 
entrance or in-course awards. Students who fulfil the af OU 6 H. 
University’s admission requirements and remain in - SE | 
good standing are eligible, with preference given to 


children and grandchildren of active Loyola Alumni 


Association members Applications may be obtained | Tosendusa change of address or to have information about yourself 
as follows: appear in Class Acts, please send this form or write the Office of University 


Advancement and Alumni Relations, 1455 de Maisonneuve Bivd. W., 
@ undergraduate students: Financial Aid and Awards FB-520, Montreal, Que. H3G 1M8, or send a fax to (514) 848-2826, or 


Office, (514) 848-3523 | e-mail us at alumni@alcor.concordia.ca. 
e graduate students: School of Graduate Studies, | 
(514) 848-3809 | | Name 


If you don’t, how will we know? 


Degree/year/ program 


Home address 


NOTICE 


is hereby given that the oe 
ton FS ys acy a elephone 
Association of Alumni of Sir George Williams University | : 
will hold its Check box if this is anew address L] 


65" Annual General Meeting ) Ifyou continued studies, where? 


at 6 p.m., Tuesday, May 21, 2002 What subject? 
The meeting is held for the purpose of receiving reports Degree(s) and year(s) 
and the election of a new slate of directors. | 


Faculty Club Lounge Name of employer 
Sir George Williams Campus 
H-767, Henry F. Hall Building, 1455 de Maisonneuve W. Business address 


R-S.V.P. Sonia Pivetta, (514) 848-3876 


is hereby given that the | 
Concordia University Alumni Association | Married? Children? 
will hold its | 


e-mail 


a 
Annual General Meeting feats 


at 6 p.m. on Thursday, June 13, 2002 


The meeting is held for the purpose of receiving reports and 
the election of the 2001-2002 board of directors and executive. ee CER ITAL 


Faculty Club Lounge 
Sir George Williams Campus 
H-767, Henry F. Hall Building, 1455 de Maisonneuve W. 


Homecoming [} Committees [) 


Mentor [J Chapter work LJ 





R.S.V.P. Stephanie Brown, (514) 848-3818 
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Portrait of 
Annie Savage 


(plaster) by 





Florence Wyle, 
felolatoha=toll de) 
‘elsteloltellena- 
art gallery by 
the Estate of 


Anne Savage. 
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By SALLy SPILHAUS 


Sally Spilhaus is Concordia’s 
Advisor for Rights and 
Responsibilities. The following is 
an excerpt from Office of Rights 
and Responsibilities: report for 
the two-year period 1999-2001, 
which refers to complaints of 
discrimination brought forward 
by students who were offended 
by opinions expressed during the 
conflict on campus. 


he past two years were the most active 

and demanding of any since the 
Office of Rights and Responsibilities 
opened in 1996. The primary event was 
the conflict that arose on campus when the 
Palestinian/Israeli situation became criti- 
cal in the fall of 2000. The office received 
15 complaints arising out of 


these events [including six WITHOUT DISSENT, THere Is no 


of alleged verbal harass- 


Behaviour and Opinion 


search of an impartial process. In the 
heat of emotion, they have difficulty 
accepting or understanding that the 
Code and the advisor must remain 
essentially disinterested, and make 
their appeal to the person, rather 
than the officer. But the incumbent, 
who surely has feelings and opinions 
of her own, must resist the impulse to 
respond to such an appeal. 

As the situation became more 
polarized, the demand for action 
became more vociferous. One of the 
first casualties of extreme polariza- 
tion is trust: in this case, trust in the uni- 
versity, its officers, and its rules and poli- 
cies. They are perceived as functioning 
together en bloc, in obedience to other 
interests, the protection of which 
requires the suppression of free speech 
and political protest (suggesting a capaci- 


resource, that is, a place to obtain guid- 
ance, assistance and support. This view is 
in contrast to the common misconcep- 
tion of the Office as some kind of com- 


munity police station, where the staff lie 
in wait for malefactors. In this season of 
discontent, it is important to emphasize 


ACADEMIC LIFE. 


ment of a racist or ethnic S AFECTY anD CIVILITY™ NOT excLupe 


nature, and three about 
written opinion pieces). 
Many of the com- 
plainants had to be told that the Code 
[the Code of Rights and Responsibilities, 
which applies to all Concordia students, 
faculty and staff] could not respond to 
their complaints. However, the advisor 
took the time to listen to the students’ 
concerns. An effort was made to differ- 
entiate between the expression of an 
opinion, however offensive to some, and 
personally targeted harassment. The 
university's repugnance for racist attacks 
was emphasized. Some were encouraged 
and went away with a better understand- 
ing of the issues. Others were not satis- 
fied and expressed their frustration that 
the university would not “do something.” 
Feeling passionately justified in their 
cause, [the complainants] are not in 
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ty for tactical planning that would be flat- 
tering were it not so far from the reality). 
This phenomenon is not new in the 
history of the world, and there is no rea- 
son why things should be any different at 
Concordia. Knowing this, the officers 
soldier on, but this does not mean that it 
is not taxing and disheartening to be 
constantly in a state of negative reaction. 
It is particularly hard when in addition 
their integrity is publicly impugned. 
Added to these effects at the time was the 
constant concern that there would be 
violence, and the cautioning impact that 
this possibility had on decision making. 
The present advisor has always con- 
ceived of the Office of Rights and 
Responsibilities as a community 
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THE LIKELIHOOD OF BeING OFFEND CD on occasion. 


once more the positive aspects of the 
mandate, which is, to quote the Code’s 
preamble, to help keep the university 
environment “safe and civil.” 

It is even more important to clarify that 
safety and civility do not exclude dissent, 
however harsh. Without dissent, there is 
no academic life. To take the issue fur- 
ther, it must also be said that safety and 
civility do not exclude the likelihood of 
being offended on occasion. The refer- 
ence is, of course, to offensive opinions, 
and not offensive behaviour. In fact, the 
view from this office is that if a student or 
employee leaves the university without 
ever having been offended by an opinion, 
the university is probably falling down on 
the job. 8 


Cuarstian Fleury 
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When Linda’s husband died suddenly,she had 


to get a second job 


Just to keep the house. 
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FACT: More than 15% Oe Canactiews between the 


ages of 35 and 55 don't 


It’s 100% of their dependents who 
are really at risk. 


Life insurance is for the living. Your life insurance could 
be all that stands between your loved ones and a lifetime 
of need. You see, it's not really insurance ...it's groceries, 
utility payments, clothes, car maintenance, loan payments, 
rent or mortgage ...in fact, it’s everything that your family 
depends on you for right now. 


FACT: The death rate of Canadians between 
the ages of 30 and 49 is 5.8 per 1,000. 


If you were one of the 5.8, could your 
family cope financially without you? 

The unthinkable can happen. Don’t let your family's story be a 
tragic one. For their security and for your own peace of mind, 
find out more about the valuable and affordable Term Life, 
Major Accident Protection and Income Protection coverage 
designed for alumni of Concordia University. 













Underwritten by: 


ff! Manulife Financial 


The Manufacturers Life Insurance Company 


For information and a mail-in Application that you can complete in the privacy of your own home, 
call Manulife Financial (the underwriter) toll-free at: 1 800 668-0195 
Monday through Friday from 8:30 a.m. to 8:00 p.m. ET, reo 

or e-mail us at: am_service@manulife.com 





have any life insurance .* 


FACT: In Canada, life insurance repre- 
sents only 2.4% of household 





estate planning. *** 


Life insurance is an affordable way to 
maintain your family’s net worth after 
your death. 


Consider all the payments you make on a monthly basis. 
Perhaps you have a mortgage, outstanding credit card bal- 
ances, car loans or student loans. If you passed away and 
your family cashed in your assets (home, RRSP’s 

and other investments) to pay all you owe, what would 

be left? Would it be enough to provide them with a suit- 
able lifestyle? Think about it. 


Thinking ahead and purchasing insurance 
could make all the difference for your 
family’s financial security. 
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Recommended by: 
23 3 : we 
Concordia 9 
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Real education for the real world : 


——, 
* — According to the Canadian Ownership Report, A Benchmark for the 21st Century (2000) by LIMRA Intemational, Canadians aged 35 to 55 have an average of 3.6 tines thoi anil lnchrva ban Vidas bivee nd etic ediagia, OTN 
Canadians aged 55 to 64 have only 2.4 times their annual income in coverage. 25% of all Canadian households have no life insurance at all, while 16.5% 0 of Crean aged J4 to $8 0 AT ver ati Life Cele aig 
* Statistics Canada, Death 1998 — Report 84F0211XPB. 


*** Investor Economics — The Household Balance Sheet Report — 200) Edition. 
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John Molson School of Business is ranked among the world's top business schools in the 


Financial Times of London survey of Executive MBA programs. 


Executive MBA 


The John Molson School of Business is one of only three business schools in Canada to make 
it into the Financial Times top 50 EMBA programs worldwide. This ranking is determined 
by our performance in three broad areas: the career progression of graduates, diversity and 
international experience, and research. Add to this the fact that, on average, our 1998 
EMBA grads have seen their salaries climb 76% since graduation, there is no question that 
our EMBA program is an outstanding choice for business professionals seeking higher 
learning. To find out more about the John Molson School of Business EMBA program, call 
Lucille Hreha at (514) 848-2995 or visit our Web site emba.concordia.ca 





The John Motson School of Business Is the recently-renamed Faculty of Commerce and Administration of Concordia University. 
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